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45 years and five months since its debut in June 1980.

Cumulative WASHLET® shipments have now
passed 70 million units

WASHLET continue to grow around the world, offering new value propositions that
support health

TOTO LTD. (Headquartered in Fukuoka Prefecture, Japan; President: Shinya Tamura) is pleased to announce
that cumulative shipments of its "WASHLET”' the electric toilet seat with bidet function surpassed 70 million
units in November 2025 (total of seat-type and WASHLET integrated toilets, Japan and overseas combined).
Since its launch in June 1980, 45 years and five months later, the product has been adopted for a variety of
purposes, including residential and public restrooms™2. Demand is also growing further in overseas markets,
including the Americas, Europe, and Asia, where the company continues to promote the product in a way that is
rooted in each region. Additionally, "NEOREST LS-W/AS-W," released in August 2025, adds a function that uses
a sensor to scan droppings and measures the condition of the stool in conjunction with an app, proposing new
value through "supporting health journey."

21 WASHLET is a registered trademark of TOTO LTD.

%2 At TOTO, we refer to restrooms in all facilities other than homes, such as commercial facilities, transportation facilities, offices, and schools, as public restrooms.
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Progression of Cumulative WASHLET units shipped (FY)

NEOREST LS-W/AS-W*3, released in August 2025, is part
of the NEOREST series of WASHLET integrated toilets that
combine design and function at an advanced level. The stool
scanning sensor built into WASHLET automatically measures the
shape (hardness), color, and amount of stool as it falls during use.
The measured data is sent to the TOTO Wellness app, which
provides information on the condition and trends of daily bowel
movements, as well as lifestyle awareness. TOTO proposes
"Daily Wellness," a healthy habit that can be
maintained effortlessly and naturally.

NEOREST AS-W
%3 NEOREST LS-W/AS-W is only available in Japan.



WASHLET® sales expand worldwide

Global Sales

Overseas sales of WASHLET began in the United States in the late 1980s. Pursuing the lifestyles, cultures, and
design preferences of each country, we now have bases in 18 countries and regions and sell our products in over
100 countries. Demand for WASHLET is increasing, particularly in the Americas, Asia/Oceania, and Europe,
which are identified as growth segments in the TOTO Group's shared value creation strategy, "TOTO WILL2030."
In 2019, when the cumulative total reached 50 million units, the overseas sales ratio was approximately 27%, but
in the most recent year of 2024, the overseas sales ratio will exceed 30%. In particular, the Americas has seen
the highest growth rate over the past five years. Since entering the market, we have been steadily promoting
WASHLET by providing opportunities for people to try them out, in order to expand our sales channels. We are
currently in the popularization phase, and are seeing significant growth thanks to the development of social media,
the increase in inbound tourism, and the sudden rise in awareness of cleanliness after COVID-19. We will
continue to strive to further expand the places where we can purchase our products, including our main channels,
building material stores (Kitchen & Bath Shop), e-commerce, and large retailers, as well as to improve our
services, including maintenance and repairs.

BWASHLET?® sales ratio by region

Comparing 2019 and 2024, the proportion of
overseas shipments from the Americas
increased significantly.

The Americas
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After-service to boost WASHLET® sales

As WASHLET sales expand overseas, the need for improved repair
skills and service is also increasing. We are focusing on improving
the skills of our service staff so that we can provide our customers
with the same after-service system as in Japan. We continue to work
to ensure that appropriate repairs and service based on TOTO
standards can be provided anywhere in the world. As part of this, we
are holding the "World Service Masters" in 2023, in which service staff
from around the world participate, with the aim of continuing to hone
their repair and customer service skills and helping each other
improve.

Scene from “World Service Masters”



History of WASHLET®

Italic letter is TOTO technology name
“ “’Product and function name

1980 Launched First “WASHLET”
Launched two models equipped with “WASHLET” Basic Functions, which was
developed based on taking samples physical data from approximately 300 employees.
Wand angle: 43° Warm water: 38°C Toilet seat: 36°C Warm air: 50°C h )
Warm water, warm air and toilet seat maintained at stable temperatures via IC 1980 "WASHLET G
controls.
1983 Added bidet function and Self-cleaning wand
1986 Commenced overseas sales of “WASHLET” products (outside Japan)
Launched “WASHLET S llI” in the U.S.
1987 Launched “WASHLET QUEEN” WASHLET integrated toilet
First TOTO product to integrate toilet and WASHLET together.
Featuring remote controller, soft close seat and lid and wand position adjustment.
1991 Ozone deodorizer function
Deodorizing system using ozone to break down the sources of odors.
—Switched to catalytic deodorizing system that no longer required
an ozone generator from 1996.
1993 Launched “NEOREST” tank-less toilet
Tankless WASHLET integrated toilet, made possible by
a new computer-controlled washing system, the first of its kind in the industry.
1993 “NEOREST EX”
1995 One-touch detachable toilet seat and lid
Function designed to significantly improve cleanliness, based on research
into the ease of cleaning locations susceptible to odors or dirt, to enable prolonged hygienic use.
1998 Exceed overall shipments of 10 million units
1999 Wonder-Wave
Wonder-Wave cleansing reduces water in a pulse formation to provide a feeling of
thorough cleanliness with less water.
1993 Wonder-Wave
2000 Automatic lid opening/closing, automatic toilet washing
Automatic lid opening/closing and toilet washing, activated by a sensor when someone approaches or moves away.
2005 Exceeded overall shipments of 20 million units
2009 NEW Wonder-Wave
It fires large and small droplets alternately in rapid succession, giving a powerful and generous feel.
201 Exceeded overall shipments of 30 million units

EWATER+ for WAND, PREMIST

EWATER+ ; Water containing hypochlorous acid, produced through electrolysis of tap water.
PREMIST: Misted tap water sprayed onto the toilet bowl to clean before use.

.

2011 EWATER+ for

WAND




2012

E WATER+ for BOWL 5]
EWATER+ washes toilet bowl where waste tend to accumulate and produce stains = .
that can become permanent. 2y

2012 EWATER+ for BOWL

2014

Actilight

Uses photocatalytic technology to break down even microscopic waste particles

2015

Exceeded overall shipments of 40 million units

2017

Launched “NEOREST NX” global model
Flagship model designed to achieve true integration of WASHLET and toilet.

AIR-IN WONDER-WAVE 4\)

Water droplets are aerated to increase their size and deliver a more generous ‘
feel during rear cleansing. >

2017 “NEOREST NX”
) S R R Y

2017 AIR-IN WONDER-WAVE

2019

Exceeded overall shipments of 50 million units

2021

First announcement of the Wellness Toilet concept
Aims to produce a toilet equipped with functions that can check various health conditions.

2022

Launched “NEOREST LS” global model
Developed with the aim of creating a new world-leading NEOREST.
It features a seamless, full skirt toilet with metallic accent colors.

EWATER+ for Under Seat

EWATER+ is sprayed on the easily fouled front section of the backside of the toilet seat.

Exceeded overall shipments of 60 million units

2022 “NEORESTLS”

2022 EWATER+ for Under Seat

2023

Launched "NEOREST WX," the top model of wall-hung toilet S
The wall-hung "NEOREST" is launched overseas, primarily in Europe.
Features a geometric form that blends seamlessly with the space.

2023 “NEOREST WX’

2025

Launched “NEOREST LS-W / AS-W”

It automatically scans droppings and measures their shape, color,
and volume, and sends that data to the "TOTO Wellness" app

to record daily bowel movements.

Exceeded overall shipments of 70 million units




Major external recognition of WASHLET®

Year

Name of award / recognition

Evaluation body

Awarded products / technologies
(year of release)

1993 | GOOD DESING AWARD Japan Institute of Design Promotion NEOREST EX(1993)
2002 | GOOD DESING AWARD Japan Institute of Design Promotion NEOREST EX1 (2002)
2005 | Monodzukuri Nippon Grand The Ministry of Economy, Trade and The development of NEOREST

Award

Industry (METI), Prime Minister's Prize

2006 | GOOD DESING AWARD Japan Institute of Design Promotion NEOREST A (2006)
2009 |iF Design Award iF International Forum Design NEOREST AH(2007)
Red Dot Design Awards Nordrhein Westfalen Design Center NEOREST AH(2007)
NEOREST series / LE
GOOD DESIGN Japan Institute of Design Promotion NEOREST
LONG LIFE DESIGN AWARD
2012 | Certificated Mechanical The Japan Society of Mechanical WASHLET G(1980)

Engineering Heritage

Engineers

2013

Red Dot Design Awards

Nordrhein Westfalen Design Center

WASHLET D Shape

2014 |iF Design Award iF International Forum Design NEOREST GH
NEOREST XHII
NEOREST 750H
2015 | iF Design Award iF International Forum Design NEOREST AC, WASHLET SG

Standalone WC and WASHLET

Red Dot Design Awards

Nordrhein Westfalen Design Center

NEOREST RH (2015)

2016 | iF Design Award iF International Forum Design NEOREST DH (2015)

Red Dot Design Awards Nordrhein Westfalen Design Center NEOREST DH (2015)

2018 | iF Design Award iF International Forum Design NEOREST NX (2017)
(

Red Dot Design Awards

Nordrhein Westfalen Design Center

NEOREST NX (2017)

GREEN GOOD DESIGN
AWARD

The Chicago Athenaeum Museum of
Architecture and Design

The European Centre for Architecture Art
Design and Urban Studies

WASHLET with E WATER+

Gold Selection Award

Japan Industrial Design Association (JIDA)

NEOREST NX (2017)

2019 |iF Design Award iF International Forum Design NEOREST AH/RH (2017)
WASHLET RX
2020 |Red Dot Design Awards Nordrhein Westfalen Design Center NEOREST DH (2017)

Instantly heated water WASHLET

iF Design Award

iF International Forum Design

WASHLET RW/SW
WASHLET SX

Building Engineering Heritage
Award

Japanese Association of Building
Mechanical and Electrical Engineers
(JABMEE)

NEOREST EX (1993)

2021 |iF Design Award iF International Forum Design WASHLET G5
Red Dot Design Awards Nordrhein Westfalen Design Center WASHLET G5

2022 |iF Design Award iF International Forum Design NEOREST LS/AS
Red Dot Design Awards Nordrhein Westfalen Design Center NEOREST LS/RS

2023 |iF Design Award iF International Forum Design NEOREST WX
Red Dot Design Awards Nordrhein Westfalen Design Center NEOREST WX

GREEN GOOD DESIGN
AWARDS

The Chicago Athenaeum Museum of
Architecture and Design

The European Centre for Architecture Art
Design and Urban Studies

NEOREST NX/LS/AS/RS (2022)

The name of the evaluation organization is that of the year the award was given.




Reference : Expand WASHLET® in the world

With the desire to provide a comfortable and clean toilet space to customers around the world,
TOTO's overseas bases aare promoting the delivery of WASHLET to retail stores and well-known
facilities used by many customers, particularly hotels, as a place for customers to experience
the product. Case studies of adoption are also introduced on the TOTO global website™“.
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“NEOREST WX2” WASHLET integrated toilet “G450”

Itis installed in some guest rooms. It is installed in some guest rooms.

X4: The Global Reference page on the TOTO global site introduces past and latest adoption cases.
https://www.toto.com/project/

Shared Value Creation Strategy TOTO WILL2030

Cleanliness and Comfort; Wellness Environment Relationships
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The Shared Value Creation Strategy, TOTO WILL 2030, will simultaneously realize environmental,
social and economic value. In it, we have established the materiality issues of
Cleanliness and Comfort;Wellness, Environment, and Relationships, that we will strengthen
sustainability management and contribute to the achievement of the United Nations’ Sustainable
Development Goals (SDGs).

https://www.toto.com/en/corporate/
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