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Awards

March 10, 2026

NEWS RELEASE

Four TOTO Products, Including “G Selection Shower”, 
Receive iF DESIGN AWARD 2026
TOTO Wins Prestigious International Award for 13th Successive Year
TOTO LTD. (Headquartered in Fukuoka Prefecture, Japan; President: Shinya Tamura) has received design 
awards for four of its products, including “G selection shower”, as part of the prestigious international iF Design 
Award 2026*1.

The iF DESIGN AWARD, established in 1953, is a world-renowned design accolade presented by iF 
International Forum Design GmbH, based in Hanover, Germany. Following rigorous evaluation by a jury of 
renowned design and sustainability experts, “G selection shower”, “AURORA”, and “WASHLET G5B” were 
highly commended in the Product Design category, while “TOTO Wellness UX*2” received high praise in the 
User Experience (UX) category*3.
This marks the thirteenth consecutive year that TOTO has received the award (Product Design category) and 
the first time it has received the award in the User Experience (UX) category.

TOTO will continue to strive to achieve both "the realization of cleanliness, comfort, and wellness" and 
"contribution to society and the global environment" by globally disseminating TOTO products that fuse design 
and technology.

iF Design Award 2026 logo 

Award-winning Products 
［Product Design Category］

[User Experience (UX) Category] 

G selection shower WASHLET G5B AURORA 

TOTO Wellness UX 
TOTO Wellness UX delivers a new user experience that smoothly supports 
users’ health habits, simply by using the toilet as usual. The idea behind the 
wellness-supporting NEOREST involves its unique sensing technology, which 
digitizes stool records, thereby supporting health habits that can be maintained 
naturally and with minimal effort. This concept has now been recognized 
globally.  

A higher-resolution version of the above photo can be downloaded with the related news release at the following URL: 
https://jp.toto.com/company/press/ 

*1: iF Design Award 2026 (https://ifdesign.com/en/) 
*2: NEOREST LS-W/AS-W functions and services 
*3: Comprehensively evaluated as delivering exceptional customer experience across all touchpoints 
encountered by users through products and services, including ease of use, emotional satisfaction, and
intuitive operation. 
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The design concept is “human approach.” The shower bar is designed with a gentle, organic form that 
welcomes people, and a shape that encourages natural movement. With three overhead shower modes and 
four hand shower modes, it offers a rich shower experience with a variety of water flow patterns, allowing 
selection based on mood. It was highly commended not only for its aesthetics and ease of use, but also as a 
multifunctional product.

Over Head Shower（3 modes）

Hand Shower （4 modes）

The arc-shaped spout arrangement 

minimizes water splashing on the user’s 

face and hair. 

Swings large water droplets and combines 
them with a spray shower for a pleasant, 
stimulating sensation.  

An intense wave-like water flow delivers a 

stimulating sensation similar to a massage. 

［Award-winning Product］ G selection shower 

Achieves a gentle feel on the skin 
and fine-textured cleansing power. 

Users can enjoy a new sensation as 
a column of hot water cascades 
downward, enveloping their body.  

The combination of swinging large 
water droplets with a spray shower 
delivers a pleasant, stimulating 
sensation. 

Focuses the wave range to achieve 
a more powerful flow and 
comfortable stimulation. 



3

This WASHLET*4 smart toilet features a low silhouette combined with a soft-curved design for a smart 

impression. Its noise-free shape with minimal grooves and part lines resists dust and dirt buildup, for hygiene 

and easy maintenance. It was also highly commended as a product that contributes to reducing environmental 

impact by conserving water and energy, and using fewer parts. 

*4 WASHLET is a registered trademark of TOTO LTD.

Two types of decorative parts that 
harmonize with faucet hardware 
WASHLET G5B features decorative parts that can 
be chosen to adapt to different spaces: white for 
easy matching, and silver to add accents to 
spaces, or WASHLET itself. 

［Award-Winning Product］ WASHLET G5B 
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The AURORA is a one-piece toilet that features a clean, elegant design, based on graceful flare curves. Its 
smooth, seamless shape resists dust accumulation, ensuring hygiene and easy maintenance. The soft details 
of the rounded tank combined with the curved shape of the flushing handle harmonize with the toilet’s flared 
curves to create a more refined, high-quality atmosphere in the restroom space. 
It was highly commended not only for its beauty and cleanliness but also as a product that combines the very 
highest levels of waste discharge performance and bowl cleaning capabilities that can be found among one-
piece toilets. 

 [Award-winning Product] AURORA One-piece Toilet 

TOTO’s Clean Technology 
New Flushing “INTEGRAVITY SYSTEM” 

The AURORA has two separate water channels: one for 
bowl cleansing and another for waste discharge （jet 
flush）. Water pressure controls the timing of each 
flushing process. Compared to earlier models, the bowl 
cleansing water volume is increased, and bowl cleansing 
occurs first. This extends the bowl cleansing time by 
approximately five times. The staggered timing of the jet 
flush enables efficient siphon action for thorough waste 
discharge. A key feature of the AURORA is thorough 360-
degree bowl cleansing using just one gallon （3.8 liters） 
of water, achieving significant water savings. 

Ultra-smooth ceramic 

graze of the toilet bowl 

at the nano level 

prevents dirt and waste 

adhesion. 

CEFIONTECT 

Powerful streams of 

water merge and swirl 

360 degrees, washing 

every spot inside the 

RIMLESS toilet bowl. 

TORNADO FLUSH 
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Using the proprietary sensing technology “Stool Scan”, it easily acquires stool data while users 
simply use the toilet as usual. It also provides insights for daily life based on measurement data. 
Toilets are an essential part of daily life, and TOTO wants to make them a gateway to good health. 
The idea of supporting health habits that can be maintained naturally and with minimal effort was 
highly commended. 

［Award-winning Product］ TOTO Wellness UX （NEOREST LS-W/AS-W, TOTO Wellness App）

Proprietary Sensing Technology “Stool Scan” 

TOTO embedded a compact sensor unit within the toilet to obtain 
necessary data while maintaining the aesthetic quality of the toilet’s 
appearance. It also considers psychological effects by making the 
sensor unnoticeable to the user while ensuring cleanliness, all while 
preserving the toilet’s inherent design aesthetics. 
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2026 G selection shower bar 
WASHLET G5B 
AURORA One-piece Toilet 
User experience through NEOREST LS-W/AS-W and TOTO Wellness App 

2025 “SYNLA” System Bathroom 
RP Series ［Close Coupled/Back-to-Wall, Floor Standing/Bidet （Back-to-Wall, Floor Standing）］ 
Eco-Friendly Control Panel 

2024 Clean Dry （suction / high-speed dual sided type） hand dryer 

2023 NEOREST WX 

2022 NEOREST LS 
NEOREST AS 
Z Selection Thermostat Shower Column with Shelf 
Z Selection Over Head Shower Round Model/Square Model （*Square model is an overseas 
model） 

2021 Auto Faucet Type A 
Auto Faucet Type B 
WASHLET G5 
Wall Hung Urinal with Built-in Sensor 
Flotation Tub and Lavatory CE Series （Round） 
Flotation Tub and Lavatory CE Series （Square）

2020 WASHLET RW+SW 
Wall Hung WC SP and WASHLET SX 

2019 NEOREST AH/RH 
Wall Hung WC RP and WASHLET RX 
GM Series Single Lever Lavatory Faucet 

2018 NEOREST NX 
ZL Series Single Lever Lavatory Faucet 
Vessel Type Washbasin 

2017 Oval Vessel Type Washbasin, recipient of the iF Gold Award 
Square Vessel Type Washbasin 

2016 NEOREST DH 
CLEAN DRY Hand Dryer 

iF Design Award: TOTO’s Award History * Past 10 years 

Related website 
TOTO Design: https://www.toto.com/en/design/ 
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Shared Value Creation Strategy TOTO WILL2030

The Shared Value Creation Strategy, TOTO WILL 2030, will simultaneously realize environmental, 
social and economic value. In it, we have established the materiality issues of 

Cleanliness and Comfort;Wellness, Environment, and Relationships, that we will strengthen 
sustainability management and contribute to the achievement of the United Nations’ Sustainable 

Development Goals (SDGs). 

https://www.toto.com/en/corporate/ 

Relationships EnvironmentCleanliness and Comfort; Wellness 




