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TOTO LTD. (Headquartered in Fukuoka Prefecture, Japan; President: Shinya Tamura) has received the highest 

possible rating of "A score" in the "Supplier Engagement Assessment" from CDP*1, an international non-profit 

organization that operates a global environmental information disclosure system, and has been selected for the 

"Leaderboard” as "Supplier Engagement Leader". This marks TOTO's fourth consecutive year of selection. 

CDP's "Supplier Engagement Assessment" evaluates companies’ initiatives to address climate change within 

their supply chains, and companies that achieve the highest rating are selected for the "Leaderboard". 

The TOTO Group aims to achieve a sustainable, carbon-neutral society by 2050 and is promoting greenhouse 

gas reduction in agreement with international initiatives. *2 Furthermore, TOTO believes it is essential for not 

only its own group but also the entire supply chain to practice sustainability at a high level together, and thus 

works with its suppliers to promote sustainability. *3 

For over 100 years, the TOTO Group has been working to contribute to the development of society through its 

business, guided by the strong desire of its founder to "provide a healthy and civilized way of life.” Currently, 

under our Mid- to Long- Term Management plan, Shared Value Creation Strategy TOTO WILL2030, the group 

has identified "Cleanliness, Comfort and Wellness," "Environment," and "Relationships" as key issues to be 

addressed as "materiality," and is promoting sustainability management. 

As part of our efforts toward carbon neutrality in our business activities, TOTO defined products that realize 

both "Cleanliness, Comfort & Wellness" and "Environment” as "Sustainable Products" and is working to expand 

them globally. Through this, we are contributing to the realization of a prosperous and comfortable society that 

is mindful of the global environment. 

Through these initiatives, TOTO aims to solve environmental and social issues, achieve economic growth, and 

contribute to the United Nations' Sustainable Development Goals (SDGs). 

*1 CDP: An international non-profit organization established in the UK in 2000 to promote environmental information disclosure. Based on requests from 

signatory financial institutions and others with total assets under management of over US$127 trillion, it  surveys and evaluates corporate strategies in the 

areas of climate change, water security, and forests. As of 2025, more than 23,000 companies worldwide have responded, and its scores are used 

worldwide as a key indicator for ESG investment. https://www.cdp.net *2: Disclosure based on TCFD recommendations 

https://jp.toto.com/en/company/sustainability/env/tcfd/ *3: Supply chain management https://jp.toto.com/en/company/sustainability/soc/supply-chain/ 
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Shared Value Creation Strategy TOTO WILL2030

"The Shared Value Creation Strategy, TOTO WILL 2030 aims to simultaneously realize 
environmental, social and economic value. In it, we have established “Cleanliness, Comfort and 

Wellness,” “Environment,” and “Relationships” as materiality issues, and are working to strengthen 
sustainability management and contribute to the achievement of the United Nations’ Sustainable 

Development Goals (SDGs)."

https://www.toto.com/en/corporate/ 
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